
PSY 8905 – The Social Psychology of Religion 

Fall Semester – Mondays 2-4:45pm – Porter 254 

 

Instructor: Dr. Kimberly Rios  

Office: Porter Hall 219 

Office Phone: 740-593-1065 

Email: rios@ohio.edu 

Office Hours: By appointment  

 

COURSE DESCRIPTION 

This graduate-level course will focus on the social psychology of religious beliefs and practices. 

We will cover topics such as the psychological functions of religion (i.e., why people are 

religious and what religion can do for people); conceptions of “religion” and “God” across 

situations and cultural contexts; effects of religion on cognition, prosocial behavior, prejudice, 

and well-being; and stereotypes of religious believers and non-believers. 

 

The course is discussion-based, although I may occasionally spend time at the beginning of class 

providing background information and/or clarifications. The format of each class session will be 

a mix of “traditional” (e.g., discussions based on the readings) and “non-traditional” (e.g., 

discussions of current events related to the course material, debates). Given the relevance of 

religion to important problems, policies, and controversies in our society, I strongly encourage 

you to contribute your knowledge of and perspectives on these issues to class; I will do so too. 

 

READINGS 

All readings (listed at the end of this syllabus) will be posted on the Blackboard website or distributed 

during class. There is no required textbook or course pack. You must complete the readings prior to the 

day we discuss them in class. 

 

COURSE POLICIES 

• All cell phones must be turned off in the classroom. 

• Late assignments will be penalized one full grade for each day they are past due. For example, if 

you turn in an assignment of “A” quality one day late, you will receive a “B”; and if you submit 

a Blackboard response on which you received a “+” one day late, you will receive a “√+.” (The 

grading policy for Blackboard responses is explained in the Grading section below.) 

• Academic misconduct in this class, including but not limited to plagiarism and knowingly 

providing or receiving help during examinations, will be penalized through the procedures set up 

by the university. 

• Any student who suspects s/he may need an accommodation based on the impact of a disability 

should contact me privately to discuss the student’s specific needs and provide written 

documentation from the Office of Student Accessibility Services. If the student is not yet 

registered as a student with a disability, s/he should contact the Office of Student Accessibility 

Services. 

 

 

 

 

mailto:rios@ohio.edu


GRADING 

 

Attendance and participation      33.3% 

 

You are expected to attend class regularly and actively participate in discussions. However, if you are 

unable to make it to a class session due to illness or emergency, please make sure you keep up with the 

readings, try to get notes from a classmate, and let me know if you have specific questions or concerns 

about the material. This component of your grade will include your facilitation of class discussions, if 

applicable. (We will discuss and decide on the possibility of students leading class discussions during 

our first meeting.) 

  

 

Blackboard responses      33.3% 

 

You are expected to post a 1-2 paragraph response to the readings on Blackboard, and to do this 10 

times throughout the semester. That is, there are 12 weeks of content, but you are only required to post 

on 10 of these weeks. Please post by 5pm the Sunday before each class. The format of these responses is 

open-ended, and you should go beyond simply summarizing the readings. For example, you may raise 

questions about theoretical assumptions, critique one or more studies, apply the readings to current 

events, or propose ideas for future research. However, you must incorporate at least two of the 

readings into your response. You will be graded on the following scale: +, √+, √, √-, and -.  

 

 

Final Paper       33.3% 

 

For the final paper, you are expected to write either a literature review or design a study 

relevant to the course material. The paper need not be constrained by the readings (and should 

not because it will involve your own ideas!), but should be inspired by them. Ideally, you would 

write your paper on a topic that you plan to pursue (e.g., a research project or article with your 

academic advisor) after the course is over. The maximum length is 2500 words, or 

approximately ten double-spaced pages. A one-page proposal for the paper, describing your 

topic and how you plan to approach it, will be due on Blackboard on Monday, October 31 at 

11:59pm. The paper itself will be due on Monday, December 5 at 12:20pm. 

  



CLASS SCHEDULE (subject to change) 

Monday, August 22 Introductions 

Monday, August 29 Conceptualizing “religion”  

Monday, September 5 No class (Labor Day) 

Monday, September 12 Social identity functions of religion 

Monday, September 19 Compensatory functions of religion 

Monday, September 26 Conceptualizing “God” 

Monday, October 3 No class (Reading Day) 

Monday, October 10 Religion and science 

Monday, October 17 Religion and cognition 

Monday, October 24 Stereotypes of religious believers 

Monday, October 31 Stereotypes of religious non-believers 

Monday, November 7 Religion and prosocial behavior 

Monday, November 14 Religion and prejudice 

Monday, November 21 Religious fundamentalism 

Monday, November 28 Religion and well-being 
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